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BETIER
WORSE?

he dietary supplements industry that exists

todayis vastly different than the industry that

was still emerging two decades ago. During

that time, the industry has gone from a fledgling en-

terprise still seekinglegitimacy, regulatory structure,

and recognition to a mainstream behemoth with

sales $41 billion strong in the United States alone,
per recent Nutrition Business Journal estimates.

Theindustry has changed, but have those changes

been for the better or for the worse? With success

Judy Blatman
Senior Vice President, Communications
Council for Responsible Nutrition

It’s hard to argue that our industry was bet-
ter off 20 years agp than it is today. For one
thing the number of pecple taking dietary
supplements continues to grow. There are
more choices In terms of products and
brands as
well as prod-
uct delivery

and places to buy. Dietary supple-

ments are mainstream and thereis

comes scrutiny, after all, and even as supplements
have grown their reach and become ubiquitous in
households today; the industry also faces its share of
critics and challenges on many fronts. With this in
mind, and as Nutritional Outlook celebrates its 20*
anniversary, we asked industry leaders and friends
the following question: "Why is 2017 a belter year
for the dietary supplements industry than 19987 As
an industry, how are we belter or worse off than we
werein 19987"

dear evidence that people taking sipplements are generally

more health-conscious than non-aupplement users. Theres
broad financial interest in the industry, from private-equity
investors to small-business owners and from established
CPG companies to high-profile retaflers. All signs pant to
contimied growth. As importantly the industry itselfis fo-

cusad on accountability—to regulators and to consumers—through self-regulatory projects,

such as the Supplement OWL, which lead in the long-term to an investment in our industry and

better health for our consumers.




George A. Burdock, PhD
Founder
Burdock Group

Looking at industry, 2017 is a better year than 199& as industry has
matured from a plethora of cowboys (with some notable exceptions)

to a self-policing Industry that has embraced good manufacturing
practices (GMPs) and transparency with the Supplement OWT prod-
uct registry. For FDA, 2017 marks another year that the agency con-
tinves to endanger the consumer by demanding such a high thresh-
old for new dietary ingredient (NDI) notification filing acceptance
that many producers have smply gone to market. hoping

to stay under the FDA radar. While FDA seems focused on
dlaims, apractical system for vetting safe substances seems
to have fallen by the wayside; it 15 aimost a5 if the agency

were playing chicken with public health and awaiting a
catastrophe, which would force Congress to amend the

Dietary Supplement Health
and Education Act {(DSHEA)
to something gving the
agency more control

Lauren Clardy
Founder/CEO
NutriMarketing Group

2017 is a far better year for
the nutraceutical indus-
try than 1998. The depth
and breadth of nutritional
research is undergoing a
significant  transforma-
tion driven by pew tech-
nologies. The advances
in personalized nutrition, nutrig-
enomics, metabolomics, and more
will continue to provide ways for
companies to innovate as well as
ensure a new foundation for our in-
dustry in the future. The continued
progression of new and old "target
compounds. botanicals, and bloac-
tives continues to be inspiring Our
industry has matured, and we hawe
continually raised the bar and met
the challenges placed In front of us
in a big way. Looking back, Tam ex-
tremely proud of the steps we hawe
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made towards GMP compliance, regulatory,
and quality standards, in addition to trans-
parency and certification advances. | want
to acknowledge the American Herbal Prod-
ucts Association as well as the American
Botanical Council for always Jeading our
industry and "shining the light” as we ma-
neuver the complex issues that
surround botanicals. The nutra
industry is better off today. The
mainstream consumer has em-
braced our industry, and overal
our culture is more accepting
of the nutritional market. It’s
finally trendy to be inwolved in
nutrition. What I dorit want our industry
to forget s an understanding of botanical
medicine and functional foods and what it
represents—in most cases, a rich history of
time-honored use across a wide varety of
accepted traditional modalities—Chinese,
Greco-Arabic, Ayurveda, ete Our problems
are both short-term and long-term, and the
solutions often complex But we can't afford
not to meet them head on [ am proud to
be assoclated with such an innovative and
diverse industry but one that does eventu-
dlly come to work together to accomplish
our goals.

Jim Emme
CEO
NOW Foods

Our industry s

much better In

2017 than 20 years

ago. The sclence

and  technology

used today toiden-

tfy  ingredients,

adlong with con-

firming the purity of these components, has
never been better. An example of this is our
use of the DuPont Riboprinter system to eas-
iy and accurately identify the exact bacteria
in our probiotic formulae. These types of
systems have also allowed companies in our
industry to provide more ingradient trans-
parency to consumers, which has helped to
build trust in the products provided by our
industry. Companiés in our industry hawe
adlso never had more options to communi-
cate product and service information to con-
sumers, particularly through the use of social
media. New offerings and information can
be easlly transmitted in a veryrapid manner.
This results in consumers havingmore prod-
uct choices and the ability to understand the
differences each choice may offer. The more
often we can provide accurate and timely in-
formation to consumers, the more we canbe
of benefit to them in supporting their health
and nutritional goals. Its a greaterato bea
conzumerof natural products.
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James J. Gormley

Matural Products Industry
Consultant

Auther of Health at Gunpoint:
The FDA's Silent War against
Health Freedom

WeTe better off in
some  ways  today.
We mow have fad-
eral GMPs, structure-
function  claims/
supplement  health
daims, and  the
USDA Organic labek
the first twe were
amly taking baby steps in 1998, and the third
was not even around yet. s also better to-
day becanse we'e not dealing with fake fat
olestra and Caday conspiracy ravings as we
were in 1998 Dlestra has since been heaved
into the trash bin of food-indus ry ignominy,
and Cadex guidelines have not led to the
end of Western civilization. Plus, in 1998,
the industry was in a frenzy of selling, buy-
ing, going mass, and going public. This was,
ton, thesame year that goldensesl washeing
overhyped and over-harvested into endan-
gered gatus. Om the other hand, 1998 waza
banner year for DHA and alpha-lipole acld
regearch—the former of which has morphed
inte itz own monster category teday We
were also better off in some ways vesterday.
Many of the biggest fod and supplement
manuficturers were still Bmily owned.
and the independent health food gore st
reigned suprems.

John Helfrick

Director, Human Mutrition
BASF Nutrition & Health

During the past 20
years, our industry
has  meatured and
worked toward our
mismion of respon-
sibly providing sd-
ence-based  dietary
supplements to sup-
port the health of all ages As a leading in-
dustry supplier. BASF applauds our custom-
erd increased efforts in recent years to make
quality and transparency a prerequiste for
doing business. In the past two decades, as

26

consumers have become more interested in
meanagng thelr own healtheare, they have
hecome better educated aboutour products.
With that opportunity comes responsibi-
ity to make sure that what s stated on the
label iz in the product. We join our industry
colleagues in continuing to deliver quality
preducts to the 71% of 115, adults who tale
dietary supplements.

Steve Holtby
President and CEO
Soft Gel Technalogies Inc.

The dietary supplement industry is project-
ed to remain strong
im 2017, comtdmu-
ing to grow globally
That said, we seem
to sustain a per-
petual “black ey’
frpmm TR Tt TesET
media  scrutinizing
how our industry iz under-regulated from a
safety standpeint by the FDA. TMSHEA was
passed inm 1994, but many health officials
argue that these regulations aremt strin-
gent enough. Having been in business as a
contract manufacturer of high-quality soft
gelatin capsules for over 20 years, Soft Oel
Technologies Inc. Rels that it & the espon-
sibflity of dietary supplement manufactur-
ers to ensure that their products contain
the intended. unadulierated ingredients.
We recognize that customers and oonsum-
ers alike are concerned about where these
products are spurced and if they are pure
and efficacious. Transparency in the supply
chain is achieved through a combination of
extensive testing. thorough supplier qualifi-
cation, and ingredient traceabdlity, and as-
surange that set specifications are met each
and every tme_ Integrity in business is key
in maintaining longevity in this industry
We strive to be a reputable manufacturer
and look forwarnd to seeing what the next 20
years hold in store.

Karen Howard

CEQ

Organic & Matural Health
Association

Clearly,. DSHEA improved the business of
selling dietary supplements and ensured

sustained growth in
sales However, mely-
ing soldy on sales
figures to ascertain
the health of an in-
dustry is delusional.
We need to measmume
our effpriz to edu-
cate and engage our consumers who now
demand access to quality products dedved
from transparency and taceability. We nead
to sponsor reseanch that suppontsclaimsand
foruses on the good, the bad, and the ughy
Letzs meamire mutrient effectiensss And,
lets demonstrate how continuous quality-
improvement (COT) practices safeguard
against processes and contamdnants that
jeopardize consumer health and place the
industry at rsk We need to champion the
highest standards There is mo room forslop-
P and this iz no time for inchsive medioen-
ty. Ours 15 an industry rooted inthe health of
our consurmers, 20 let’s take a thorough look
at itz health. At 20, will 2 senze of invincbdity
distont our hearingand vison? Are we at isk
of being overweight and undernourshed?
Is our work &8 clean a3 our dists? es, weTe
better off today. The question i whether we
will conzumse and expend resources that feed
curvision of supporting a healthy planet and
heslthy people.

Adam |smail

Executive Director

Glabal Organization for EPA and
DHA Omega-3s

Selence iz what makes
2017 better for the mu-
triton industry than
1998, Specifically. we
are an industry that
delivers products with
nutriion and health
benefits, and we have
seen an explosion of sclence in the last 20
years that has largely displaced some of the
required market ing spending required of con-
aumer product industres. This iz particularly
trug in the omega-3 industry where clinical
regearch in humans i published on a daily
basis, bt in the broader supplement indus ry
the body of sclence has also grown for most
products. This is one of the reasons 8o miany
more people take supplements today than
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did in 1998, At the same tme, this increas-
ing penetration into houssholds has forced
the industry to become more sophisticated
in every aspect of the business, from regula-
tory compliance to product quality to better
marketing strategies We have also caught the
eve of the consumer media, and we need to
be carefil not to sart promoting the benefits
of gur products before the science endsts, as
negative media continues to be a key chal-
lenge for the industry. 5o, T definitely see nnore
opportunity in 2017 than we had in 1998_but
at the same time, back then [ do not think I
would have predicted the steady. relatively
high growth thiz industry has seen sustained
over the past 20years.

Loren |sraelsen
President
United Matural Products Alliance

In two words tachral
ogy and language. Like
everyone else the d-
etary supplement and
natural product indus-
tries are heing carried
down a digital river.
Some are steering
mest are hanging on for dear life. Tt iz a rush
for those born on the river—the necessity
and benefits of disruption. big data, clouds.
engagement. and ideation are sel-evident 1
Just confirmed this on Google Thiz new lan-
guage iz powerful and those who speak it,
lile the languages of the past (Latin—think
lawand meadicdneg, create a new medium to
delivera welHoved message, and this creates
new markets. The proposed AmazonWhole
Foods deal (June 2017) would mark a new
era of two cultures and langnages merging
How this changes our industry will unfold
in tme (ne thing & certain: the 2017-2087
period will be unlike amything we hawe ever
imeaginad.

Andrew Jacobson
CED

Algalif

Absoluteh! 2017 I5 a better year for the di-
etary supplements industry than 1998, In
the last decade the industry experienced
hyper growth globally due to a multitnde of
factors, induding a rse in healthcare costs

NUTRITIOMAL QUTLOOK = JULYSALGLET 2007

and dedine in quality
of care. aging popula
tons,  fitmess, and
heightened interest in
preventative  health-
care. Consumers lave
decided to take matiers
in their own hands and
look to improve thelr fitness and mutriton
thrgugh healthy lifestyles, induding exercise
and supplements. These activitles will con-
tinue to drive growth in the coming decade.
In addition, over the lag decade, rsearch
and innovation have blossomed. driven by
regponsible and professional compandes re-
placing some ofthe companies that reled on
questionakble claims As an indugry we al
should be proud of this revolution driven by
our hard work on self-regulation and fpcus

on quality. The future of the dietary sup ple-
memts industryis in good health?

Frank Lampe
Vice President, Communications &

Industry Relations
United Matural Products Alliance

No contest! A rapidly
matunng ndusty is
much better off mow
than 20 years ago
Here's why: Availability
of gur products to con-
sumers is greater than
ever hefore through a
varety of distribution channels, while at the
same tme, the understanding that supple-
ments can male a valmble contribution
to health and wellness and reduce medical
ooats i at an alHtine high Additonally, not-
withstanding the reasons or the source, in-
dustry ks actively engaged with and moving
forward to implement a mumber of fmpor-
tant quality initiatives, including protocols
around identification and testing that are
helping instill consumer and regulator con-
fidence Industry outreach efforis to those
regulators, including state attorneys general,
are maore consistent and professional than
ever. Every day it seems, more sdenge is
showing the research-baclked benefits of the
preducts. And, for the first tme senior FDA
officials have reached out to engage with in-
dustry to form a collaborative partnership,
while both FDA and FTC have been active

in stepping up their prosscution of bad play-
erg and removing harmifil products from the
marketplace. Older i wiser for the supple-
meent industry.

Elyse M. Lovett, MBA, M5
Marketing Manager
Kyowa Hakkeo U.5.A.

In the past 10 yeam,
we have seen a hoom
in the digital world
BCTEE MANY gemem-
tonz, millenndals all
the way to the baby
boomers. People all
around the wordd are
getting more and more infrmation from
the Internet. inchuiding information about
dietary supplements. Digital media has a-
lowed consumers to educate themsslves on
ingredients, cdlaims, reviews, and science, and
more recently be peranaded by those with in-
fluential power. Better or womse? 1 think we
can zay it goes both ways, as the Internet
canbe asource of great educational content
but can also be a free-for-all of pleces of in-
formation that may not necessarily be true
Mamufacturers have realized the importanoe
of digital content and strong. evidence-based
sclence to back up their product daims
while consumers are garting to tell the dif-
ference between what iz reality versus fan-
tagy in the digital world when it comes to
dietary supplements. Tigital media has also
been a great platform for smaller, niche-type
aupplements to grow their supplement lines,
areating a demsnd for conditon-specific-
type supplements like brain-health and gut-
health formulatons. These types of supple-
TeTits are raising cOnSUmer awarensss and
increasing growth year over year of specific
condition categories.

Saumil Maheshvari
Marketing Analyst
Orgenetics Inc.

I believe that, by far
the two most im-
portant aspects that
have advanced in the
dietary supplements
space since 1998 are
regulation and the
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introduction and importance of USDA
Certified Organic, which mandates audits
and, as a result, kas led to an increased
level of consumer confidence and trust in
dietary supplements in recent years And
for good reason, too. Suppliers that offer
quality {and consistently prove and vali-
date that quality) have gained ground. as
have manufacturers that put quality and
transparency of raw materials over their
costs. The amalgamation of all these fac-
tors has led to an industry in 2017 that
iz much deansr than it was in 1998 and
holds ftzelf to & much higher and maore
respectable standard. There now exist
brands that consumers can rmeoognize
and trust for their efforts in quality assur-
ance, tramsparency, and sustainability, al
of which are most often identfied with
the USDA Organic seal. When we started
in 2007, we introduced QA tests that were
mot required by any manufheturer, much
less by law. We decided and chose from
the beginning to stick to the 100% USDA
Organic standards, which we have always
touted as a gold standard for quality and
transgparency, as well as to promote envi-
ronmental sustainability through erganie
farming. We are grateful that, in 2017, our
efforts have not gone unnoticed, and that
we hawe made some difference in the in-
dusiry and the workd.

Shaheen Majeed
President
Sabinsa Worldwide

The sclence behind the
Industrys productzhas
improved greatly since
1998 Today. & body of
sclence can drive sales
significantly as the in-
dustry has seen with
curcumin.  Twenty
years ago, Sabinsa was one of the anly com-
panies produdng sclence-based ingredients
and imesting in research. Today there are
significantly more clindeal studies on herbs,
much of it university centersd. and more
company-sponsored research than in the
past. The medical commund ty and consumers
Teave shown that this kind of substantiation is
rewarded with acceptance. One way inwhich
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the industry 1= worse off today is that there
are more sophisticated ways of adulterating
products Were concerned about synthetic
amrcumin passed off a5 naturally derved
curcunin, for eample. That companies wil
st buy by price alone, knowing full well that
adulteration goes hand in kand with a cheap
price. is another way weTe worse off. Patent
infringement and “bormowing” sclence ail
goes on, and since the industry should have
banned such [P theft years ago, thiz goes in
the “worse off” category:

Will McCormack, PhD
Business Development Manager

Synergy Flavors

The most sgnificant
progression weve wit-
nessed since 1998 has
been the change in the
regulatory envirgnment
related to the food, bev-
erage. and nutritional
supplement  industries.
Theze stricter guidelines and regulations
have resulted in a significant investment in
resgunces on the part of suppliers and manu-
Boturers to ensure regulatory compliance.
As a supplier who as always held itsalf to the
highest standards in terms of quality, Syn-
ergy has embraced the increased regulatory
serutiny. as it has resulted in greater levels of
consumer protection relative to 20 years agn.
As an example, the Mational Organic Pro-
gram (NOP), founded in 1997, has provided
the regulatory framework for the proper
governance of arganic product certification.
Sdles of organic products hit $43 billion in
2015 achlevingits largest dollargain to date,
and are stil] expanding (per wwwotacom)
Increased consumer awareness surroundng
the interaction between diet and health has
rezulted inan all-time high demand for natu-
ral and organic products. Twenty years ago,
the library of natural raw material available
to flavor chemists and food sclentists was
significantly smaller than todayz This re-
sulted in weak and underwhelming flavors,
which often forced comsumers to chodse
between health and taste experience The
expansion of the natural and organic tool-
box over the last 20 years has meant that the
conzumer i no longer faced with the cholce

hetween ather nutritiows or flavorsome foed
and beverages.

Michael MeGuffin
President

American Herbal Products
Association

The dietary supple-
ment  industry has
grown  steadlly over
the last 20 years, and
there iz no indica-
ton that this trend
will change While
the industry kas changed in the last two de-
cades, one thing hasnt changed: increasing
congumer demand for high-quality dietary
supplements that improve quality of life by
promoting health and wellbeing. The overll
safety and efficacy of thess products has also
helped supplements gain greater acceptance
by the mainstream medical commumdty,
and new resarch continues to increase our
understanding of how these products im-
pact health and welbeing. Not surprisingly.
the growing popularity of supplements has
brought ad ditional scruting, and the Industry
comtinues to take proactive steps to address
this scrutiny with additonal transparency.
Ttimately this scutimy and industry's on-
going efforts to effectively respond to it, have
helped make the industry stronger and bet-
ter prepared to meet fiture challanges

Roman Nemzer
Business Development Manager
Vidya Herbs Inc.

If you look back on
the last 20 years. a lot
has happened in the
dietary supplement
industry. You may
evan call it a revolu-
ton. WeTe conduct-
ing research and innovaton that weve
never seen before The capabilities of us-
ing natural ingredients and making them
efficient, more bloavailable, and overal
much more beneficial in supplements is
truly tremendous. We are now better than
ever able to analyze an ingredient almost
to the core and pick out the mest health-
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beneficial compounds, extract them, and
use them in all inds of applications, from
beverages to tablets to gummy bears
WeTe even ableto naturally mask the taste
if we have to with yet another innovative
ingredient. Simply put, we're far more in-
novative than we were 20 years ago. And,
we are much better in terms of sustain-
ability and quality. Our industrys quality
measures have been improving year after
year 20 we can confidently provide the
best products and promote healthy life-
styles. We should be proud of what our in-
dustry has accomplished zince 1994,

Chris Desterheld
Executive Vice President
Jiaherb Inc.

The dietary supple-
ment  industry iz
experiencing a lot
of good changes, =
especially om the

botanical side "
Whether it be new

regulations like the

Food Safety Modemization Act (FSMA) or
more indusry requirements for botanical
transparency. thess ae all actions that have
shifted the conversation and will ultimately
benefit the consumer and ghve players in the
dietary supplement industry the opportunity
to differentiate themaehres. Jlaherh has taken
the indtathve to launch its new botanical-
identification program called Herbalink
The process of identifying our material and
enguning pure and unadulterated extracts iz
nothing new for iaherh. In the last couple of
years, there has heen a strong push for more
clear and acourate inform ation in the form of
documentation, and thus we created an of-
ficlent way of presenting all this information
in asingle packet of documents. These docu-
ments show each Hnk in the supply chain,
from plant to finished powdar or extract.

Irfan Qureshi, ND

Executive Director, Research and
Regulatory Affairs

Healthy Directions

Lo mg, Bsavcle 20 years, the industry was onhy
recently coming off the passage of DSHEA
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DEHEA was a big win
While that provided a
platform for moving
forward out of the pre-
DEHEA  uncertainty
the industry was expe-
Aencing, many things
were still ambiguous,
mot the least of which were the GhMPs. Fast
forward to 2017, and [ would suggest things
are much clearer We now have the GMP
guidelines and mearly 10 years of enforce-
memt history In addition, on the sdence
front, things have improved tremendously
with a plethora of research validating the
benefits of commenly used nutraceutical in-
gredients and wellness practices. These two
developments have srved to damatcally
improve industry practices and ultimately
inat il comsumer confidence m the products
we offer. Granted, there are still headwindsof
uncertainty that we face as an industry, such
as effective resolution of the NI guidance
and marginalizing unscrupulous players; yet,
our ability to work through the dhallenges
of the past gives me confidence that the in-
dustry haswhat it takes to face adversity and
continue to prosper moving forward

Judy Seybeld, MS, RD, LD
Vice President, Content Services
SPINS LLC

Market trends, product
enhancements,  and
comsumers’  personal-
ized wellness indtia-
tives have aligned to
support  growth i
dietary  supplements
in recent years, culmd-
nmating in a 53% sales increase in the 137
billion supplement category in 3016, accord-
ing to SPINS data The TS population has
over 50 million sendors (75, census data)
whao. with rising healtheare costs and readily
arcessible information, have &d the trend in
self-diagnosts Ome ilustration iz the concern
with age-related incomveniences, such as joint
pain which helped advance collagen sales
growth to 873% in 2016 Younger consum-
ers have also influenced supplement sales as
the plant-hased diet movement has elevated
the percehed nead for supplementation. This

segrent isalso active in the burgeoning ultra-
gports category promptingenhanced aupport
from smoothies. shakes, and other sohitions.
Regulatory and product changes have also fi-
gled supplemnent sales In 1998, the FDW intro-
duced guidelines promoting product-testing
transparency, ultimately strengthening con-
sumer confidence and trust. Simultanecushy,
memufacturers have developed new delivery
options opening doors for new users to enter
the category through gummies, chewsbles,
and other product forms that did not exist
in the past. Texpect continued growth in the
supplement cat egory astodays conaimers in-
cresasinghy turn to trusted suppl ernen t provid-
ers for heightened quality of life and the need
to reach persmnalized wellness goals.

Andrew Shaa, PhD

Vice President, Global Mutrition
Palicy, Global Government Affairs

Herbalife Mutrition

K17 iz definitely a
better year than 1904
for all stakeholders
isupplement industry,
consumer, regulator,
academir, practitio-
mern ete ) In 1994 the
law that to this day
gwernz  the indus-
try (DSHEA) was still quite new, and none
of the afprementioned stakeholders kmew
how to navigate the marketplace Today,
we have new laws and regulations in place
that provide guidance to industry and bet-
ter protect consumers fe.g. OMPs. Adverse-
Fvent Reporting/AERs, FEMAL we hawe
selFregulatory efforts acting to fill gaps left
by some regulations; we have a better un-
derstanding of how products work, which
has led to new and unigue nnovations: we
have a better understanding of consumer
needs, preferences, and behaviors: and we
have demonstrated the public health inmpact
ofsupplements through healthcare cost sav-
ings. The investment in sclence and quality
is also much greater today than it was in
1998, incduding from industry, governmment,
and academda. All these advances have been
paralleled by steady growth of the industry
throughout the past 20 years. Most impor-
tantly, although there i stll work to do. we

9




20" Anniversary

experience a level of transparency in the in-
dustry today that could not have been fath-
emed backin 1998, Thataleneis a huge step
forward

Suzanne Shelton
Managing Partner
The Shelton Group

Several things stand
out ag 217 being a
better year for the in-
dustry than 1998: we
have more and hetter
sclence showing the
safety and efficacy of
supplements and we
have more indhiduals and compandes taking
a leademship mle advocating for hest practic-
e My clients may well influence my obser-
vations, butl believe there is more emphasis
on proficient testing. branded ingredients
over commodities, and investing in effective
commardcation to comvey product benefits.
The industry i better off becanse consum-
ers notonly have increased access to better-
quality information, but also a higher level of
interest in the products our industry ofers
to help them stay healthier. Soclal media, &-
lowing people to so easily share tips on what
works for them with lnks to artides and
studies, has fed interest in adaptogens, for
example, unexpectedly fueling rapid growth
in that herbal category over the lag kw
years. Like 1998 weTe experiendng a time
of marketplace disruption, but rather than
Super-natural” stores doing the distupting,
it’s Amazoncom It will be fiscinating to see
what the AmazonWhols Foods world keoks
lile [following Amazonsrecently announced
plan to acquire Whele Foodsl.

Scott Steinford
CEO
Trust Transparency Consulting

I would like to believe
T am the zame, youth-
ful persom today as [
was 20 years ago, but
Imeed only look in the
mirror to realize how
much I've “matmed”
bke it or mot Some
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of the zame issues I struggled with X years
ago still evist today: some matters T hawe
evercome; and still other concerns have
emerged. The dietary supplement industry
suffered the same consequences of maturity
as [ did In 1998, privately held health food
stores were the dominant distribution chan-
nel for dietary supplement sales, and the
Intermet channel was only a thought. Swan-
som Vitamins and Matares Wealth Company
were catalog companies selling vitamins
they would not launch their anline sales as
SwansonVitaminscom and Vitarostoom,
regpectively for two more yeams. Sclence was
il emerging as an essential element to the
marketing of ingredients. Vitamin E was the
leading heart-health supplement as sup-
ported by the American Burnal of Cardivlogy.
Today. the sales channels are more sophis-
tated, and the sclence i broad, positively
and negatively, in both depth and scope of
products and ingredients. It is imposible to
collectively say if what we have is better or
worse today than 20 yearsagoe. It issafe to say
life iz different today and. lke it or not, it iz
what we have, and hopefully it iz something
we are proud of.

Alkemist Labs

The industry is bet-
ter off than in 1948
becanse we have 20
more years of exper-
enge im what the reg-
ulatory expectations
and  responzibilities
are for manufactur-
erg. The indugry has experience in the pit-
falls of pomeealment and cutting cormers, and
more companies have decided that the price
of cutting corners is teo high However, we
are worse off because while access to tools
and education on GMP compliance have im-
proved and willful ignorance has decreased,
the mdustry’s tolerance for lack of trans-
parency for proprietary testing methods or
ingredients needs work Ifa test can't be re-
producad because vital information is with-
held. its not legiimate sclence. ¥We would
see significant improvement if brands chose
to zource enly from ingredient suppliers that

embrage transparency and reveal exacthy
how they made an extract to your specifica-
ton. Buyers have the purchasing power to
work only with contract manufacturers who
embrace tangparency, use high-quality in-
gredients. and develop test methods to back
label claims. Tnsisting that contract labs em-
brace transparency share their methods. and
e gpen to dialogue when a material fails will
help take the industry where it needs to be.

Anand Swaroop, PhD, FACN
President
Cepham Inc.

The nutraceutical mar-
ket amound the globe
reached around IS
2054 hilion in 20016
and is projected toreach
arpund 2948 bilion by
Xp22 Thi shows that
mutracewtical  formula-
tons. botandcals, and herbal supplements
are becoming widely popular and accepted
gobally. A significant volme of clinical, safe-
ty.and mechanistic studies s baing conduct -
ed on mutraceutical ingredients and formula-
tlonis and published in peer-review joumals
from prestigious research institutions and
undversities around the world. Cephami
reggarch team is unvelling research-driven
novel nutraceuticals from fenugreek seeds
for healthy gucose regulation, womens
health, and boosting free-testosterone lev-
ez in healthy wohnteers Other novel inne-
vations include a unique Pronns domegicn
dem extract for benign prostatic hypempla-
da; a state-of-the-ant olive leal extract en-
rched in maslinic acid for vitality, vigor,
self-esteem, and strength; a standardized
Cireniige archiyides extract enriched in 30%
cuculigosides for sports nutrition, exercise,
and mazcle building: and many more in the
pipeline. Cepham's prime vision is continued
regearch and innovation.

Brian Tanzer, MS, CNS
Manager of Scientific Affairs
The Vitamin Shoppe

(herithe pagt several years, we have s2en a
shift in product formulation to indude in-

gredients, dosages. etc., that are supported
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by sclentific ressarch
Tthink we are past the
days when comsum-
ers believed that the
more ingredients in a
formulaton, the het-
ter the formula mmest
ke Today consum-
ers have greater access to information than
ever before In addition, many supplenment
companies are more fransparent about a
products frmulaton than they were even
five years ago. Consunsets have become very
susplcious of so-called “proprietary blends”
&0 industry has responded with deaner la-
Tels, fewer ingredients, and meandng il dos-
ages Ingredient manufcturers are imvesting
mre mongy in clindcal research these days
as & way to give their products more credibd-
ity and to help differentiate their ingredients
from similar products on the market. Given
the distary supplement industry's compet-
tive landscape, companies must contnue to
incorporate advanced technology (Le. inno-
vative delivery systems) and test these tech-
noplogles through dgoreus scdence. We are
moving into the age of less is more” when it
comnes to product formulation

Vincent Tricarico
Vice President of

Contract Manufacturing
NutraScience Labs

We are much better
off now than we were
in 1998, For one thing,
soience-driven innova-
tons continue to dem-
onstrate the effective-
ness of supplements
The ever-increasing wealth of knowledge,
which can be easily accessed in todays
digital world, has created a more-infmed
comsumer. These more-informed consum-
ers have highlighted the importance of
traceability and efficacy within our indus-
try. and have pushed manufacturers to
create and maintain a system that—from
raw material to bottled product—demands
the highest standards and the best guality
These changes have helped maore people
than ewer before discover the potential
benefits of smart supplementation.
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David Trosin

Director,
Global Business Development,
Dietary Supplements

NSF International

The dietary supple-
ment  industry has
seem a great deal of
growth and maturity
in the last 20 years
A ot of effort has
been made toward
self-regulation as
well as implement-
ing the necesary changss to comply with
required GMPs. While there iz always work
to e done, one of the best ways the industry
s demonarating compliance is through ac-
credited third-party certification of products
and independent GMP facility registration.
These are the most effective and efficient
ways to assure high-quality, safer products
for consumers.

Mare Ullman
Of Counsel
Rivkin Radler

As regqulatory counsel, from my pergpec-
tive the industry is vastly better off, as it is
mow subject to a well-defined set of regula-
tions with predicable consequences for non-
compliance. Two decades ago, we were still
walting for FDVA to take steps toward inple-
menting any kind of rational enforcement
gcheme following the passage of DSHEA.
Most importantly. we have a robust set of
COMPs governing every aspect of how our
products are produced Az a result, industry
products are better, something which ben-
efitz both the consumer and industry.

John E. Villafrance
Partner
Kelley Drye & Warren LLP

While it iz hard to
say i the industry
i in a better place
mow than in 1998, it
is clear that the land-

scape has changed
dramatically. In the

past two decades. numerous new laws
and regulations have gone into effect, in-
duding the allergen and AER laws, FEMA
and GMPz We also zaw a federal court in
Peargon v Shalala make clear that the Fimst
Armendment prohibite FDA from regulat-
ing non-misleading health daims that are
qualified by masonably worded disdaim-
ers. Congress got into the act by forming
the Dietary Supplement Caucus n N6
the NAD-CRN initiative began its excel-
lent work in 2007 and heginning in 2010,
4 Democratic-led FTC sought to impose
novel and extremely rigid substantation
standands on dietary supplement advertis-
ing. Where doas all that leawe us today? I
suppose one thing we can say with confi-
demce is that the regulatory outlook for
A7 & better than it was ome year ago
With the Republican administration and
Republicanled Congress, there iz much
greater certainty that DSHEA will remsain
in plage. There iz alzo hope that at key agen-
des, new leadership will seek to avoid un-
due burdens on responsible industry. FIVA,
for instance, may see fit to integrate more
industry nput inte its final NDT guidance.
At the FTC. the acting chair. appointed by
President Trump, 5 more skeptical than
her predecessor of rigd substantiation
standards. She or a different permanent
chair may return that agency toa more ap-
propriate nterpretation of the “reasonabls
basld standard

Joseph J. Weiss
President
Nutrition 21

The foous om quality,
efficacy, and consumer
confidence iz much
higher now for the in-
dustry than it was X0
years ago. Marlet forces
and regulatory issues
have moved the indus-
try im the right direction, and we are stron-
grforit 0
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